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• Customizable digital placements allow partners to 
promote/offer an item of value with an image, text, 
and a hyperlink

• Digital touchpoint reaches approximately 70,000 
people (all marathon participants and volunteers)

• Interactive microsite features brands over a 4-week 
period

• Goody bag receives 3 separate dedicated emails

• Site receives over 55% engagement rate
Over 128,000 total page views*



Incremental opportunities offer enhanced exposure. Please 
inquire for details on pricing and availability.

Positive, meaningful touchpoint and photo activation featuring 
every runner’s name. 61% of attendees visited the Runner Name 
Wall in 2018.

Opportunity to elevate planned booth activation and raise 
awareness of presence with logo integration on hanging aisle 
banners and custom signage at intersections.

Branding presence through signage, sampling and engagement in 
a dedicated lounge space on the main floor.





AdvoCare, Feetures, Fleet Feet, Garmin, GU Energy, HarperAudio, Hoka One One, iHeartMedia, JackRabbit, KT Tape, Lifeway Foods, 

Living Juice, Macy’s, NormaTec Recovery, Nuun, Obrigado Coconut Water, Paragon Sports, Ripple Foods, Skechers, Suunto, Timex

…and more!



All booths come inclusive of carpet, one (1) skirted 6' table, two (2)
chairs, one (1) waste bin, 3' side drapes, and one (1) 8' back drape.

*This cost does not include operational expenses incurred through
exhibitor services, such as electricity, internet, and drayage.

• Footprints at the TCS New York City Marathon Expo Presented by 
New Balance are $60 per square foot and available in increments 
of 10' x 10'.*

• One (1) 10' x 10' booth costs $6,000.
• A corner location costs an additional $1,000.
• Enhanced packages with additional assets and custom 

configurations are available.
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